
SIX STEPS TO GROWING
A SUPER-POWERFUL BRAND



Branding is so much more than your company logo. It’s what
makes Nike more than just trainers, McDonald’s more than just
burgers, and Starbucks more than just expensive coffee.

It’s a feeling. It’s an expectation. It’s an experience. 

As Jeff Bezos says, “your brand is what other people say about
you when you’re not in the room.” So what do you want your
target market - and your larger industry - to say about you? 
What key adjectives do you want to come to mind when someone
sees your logo? What emotions do you want to elicit when
someone sees one of your ads? Because after all, this sentiment
of what a brand is - an intangible magic associated with your
company - is more than the product of a few well-timed
advertising campaigns. According to David Olgilvy, the father of
modern advertising, every advertisement, every interaction,
every press release “should be thought of as a contribution to the
complex symbol which is the brand image.” 

And you don’t create this image out of thin air. 

A brand is something you nurture over an extended period of
time; it’s something that you cultivate around and throughout
your company. So what can you start doing as of today, to get
your business on track to creating a super-selling, highly-
profitable brand that commands attention and extends your
market reach? 

Let’s dive into the six essential steps.
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1. Know Who You’re Talking To
Now, of course you probably already have an idea of who your ideal customer avatar is. 

But knowing your target audience goes deeper than seeing their age, gender, and
other demographic information on a piece of paper. It means a true, profound
understanding of what they care about, and what their motivators are.

Remember that to get the widest profit margins from your branding efforts, it all
comes from your consumer. They spread the word; they buy your product; they invest
emotionally in your services. From there, brands can meld and evolve and bring on a
life of their own, but to begin with: you need to grab your customers’ attention. 
And the earlier you forge that emotional bond, the better. 

How do you do this? Well, you speak to what they value. 

Research what their most salient concerns are, understand the root sources of their
anxieties and disappointments, and position your brand as the most elite, most ideal
solution provider. 

And remember: how they buy, what they prioritize, what macro and micro
socioeconomic factors affect their decisions, and where their expectations lie are all
essential questions to answer in your first round of research. 

Now you might be thinking - hold up, first round? 

That’s right. You want to heavily invest in your market research early on and always.
Learning your customers’ cares and concerns never ends because their priorities
never stop shifting and evolving. And if you can tap into their primary pain points
before they even have the words to express them? You’ve struck gold.
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2. Outline Who You Are
What makes a business a thriving, dynamic
organization, as opposed to a middle-tier, directionless
company with little personality? 

It’s your values.

Specifically, it’s your principles and what you - as a
business - stand for. It’s also about what value you offer
your target market. And it’s your unique selling points
(USPs): what do you do that others can’t? What can 
you promise that makes you special?

A good gauge of a rock-solid business identity is if the
vertical structure of your organization knows your
mission well. So if a random person off the street - 
who has never heard of your company before -
approached one of your employees, your managerial
staff, or even your C-suite asked, “what’s your 
company all about?” they should be able to answer
confidently and enthusiastically. 

This shared sense of purpose will then filter down 
into all interactions and endeavours: from marketing
campaigns, to sales calls, to operations, to HR, and
create a cohesive sense of self your company can 
build a brand on.
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3. Build An Identity 
Most consumers recognize a brand by its logo, tagline, brand colors, or some mix of all
three identifiers.

So make sure to invest heavily in ensuring your brand reflects and inspires your
mission statement, values, and product offerings. And take the time to dwell on the
logo you choose for your company: is it striking? Is it memorable? Is it unique? And
importantly, can it be easily confused with other symbols, or strike offense or
ambivalence? 

Keep in mind as you go about designing your logo and accompanying colors/images
that you pay attention to the following:

Psychology-informed marketing 
Our minds are powerful tools, and our subconscious often dictates our feelings and
attitudes toward something more often than we’d like. 

For instance, company names iterated in all caps-lock come across as more
authoritative and masculine, while lowercase names often appear more
approachable or casual. And while it may be tempting to make your logo stand out by
donning it with a bunch of custom graphic design accessories, simple is usually best.  

Don’t believe us? Think of all the most iconic logos: Nike, Amazon, Facebook,
McDonalds, Tesla, Instagram, and so on. They all include one or two colours, and have
very simple designs that most people could jot down on paper themselves (and with
little artistic experience). 
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Color theory 
Colors matter a lot in marketing. 

They matter even more when it comes to branding your logo and accompanying
tagline text - that’s because, for the majority of people, color is the first thing they
notice about your product. 

Check out this color psychology chart to understand what colors elicit certain
emotions and feelings: 

SOURCE: GRAF1X, 
COLOR MEANING AND PSYCHOLOGY

https://graf1x.com/color-psychology-emotion-meaning-poster/


As you can see above unsurprisingly - red is considered an aggressive, provocative
color, while blue is considered trustworthy, calm, and classy. Yellow is happy, while
green is stable, environmental, and grounded, and so on. (Just keep in mind,
especially if you aim to be an international brand, that colors’ meanings are subject to
cultural factors and regional differences).

The bottom line when it comes to color theory? Choose wisely, and 
don’t make it complicated. 

Stick to a couple of colors, and avoid overwhelming your viewer with a 
rainbow of shades. 
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4. Storytelling Is Key
Interesting and engaging stories present the best way to
connect with your consumers. 

How well your story resonates with your target
demographic will be contingent on the way you tell it.
For instance, science has discovered that our love for an
underdog is statistically significant and very real. 

There’s some debate as to the why behind this, but the
takeaway is something you don’t need a controlled
experiment to know: no-one likes big, domineering
companies that control the playing field. They like mom-
and-pop stores, small businesses with drive and
personality, and trustworthy, mission-driven brands that
are in-touch with their target market and promise a
certain standard. 

Because the fact is: though we all like to think of
ourselves as logical, rational buyers, the truth is: we buy
based on emotion. It’s all about how we feel toward a
certain product, or a certain company. We then use logic
to justify our purchasing decisions - not the other way
around. 

So what does this mean for your business?

Well, it means you need to cultivate, and lead with, 
a good story that resonates with people.

https://www.vox.com/2015/3/20/8260445/underdogs-psychology#:~:text=Scientists%20have%20found%20our%20love,who's%20up%20and%20who's%20done.
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5. Make It Cohesive
Now that you’ve done all the above - it’s time to bring it all together. 

Make sure that your website, advertising campaigns, direct mail efforts, and so on reflect the
personality and aspirations of your brand.

That means investing in creating a quality sales funnel, fueled with copy, images, and
language that iterates your brand message - over and over again. From the
homepage of your website to the landing page after a closed sale: lead with strong
branding that includes your logo, your tagline, your colors, and any other identifying
features you want to include in your branding.

Keep in mind that this is an evolutionary process which will become easier as your
brand builds on itself, but at the beginning you should make sure to go through key
marketing materials (think website design and copy, email sequences, and any
programmatic/social advertising campaigns) with a fine-toothed comb. You’ll want to
make sure that the image you are presenting to prospects is all cohesive and working
in tandem with one another to further your larger organizational goals. 
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6. Make It Far-Reaching
Have you noticed that Amazon employees are all gifted
the same branded backpack, fitted with the colors and
logo of that organization? 

And have you noticed that Netflix, AirBnB, and Starbucks
all have popular, high-quality merch - such as T-shirts,
water bottles, coffee mugs, wellness kits, and so on -
that is also branded and extremely wearable/usable? 

Which means that even as we explore our favorite city,
and even as we go about our daily lives, these industry
giants use their employees as walking advertisements
for their company. It makes them a little bit more well
known. It brings their services front of mind, even if just
for a second. And it strengthens their brand, by just an
inch, every time.
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Such is the power of quality, curated merchandise (otherwise known as swag). 

But just like with any marketing campaign - to get maximum impact, you need to get
it right the first time.

That’s why we recommend choosing a specialist like Dynamic Advertising Solutions,
who will source, design, create, warehouse, and fulfill all your wildest promotional
item dreams. 

Check out our website, or sign up for a demo to learn about what our services can 
do for your brand.

http://getdas.com/
http://getdas.com/
https://getdas.com/contact/

